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For More Information Contact:
Mrs Wallis at the Academy.

All students will study the three mandatory topics as follows: ‘Enterprise and marketing concepts’, ‘Design a business 
proposal’ & ‘Market and pitch a business proposal’.

The first topic underpins the wider learning in this qualification. Students will develop essential knowledge and
understanding of enterprise and marketing concepts, which can be applied to the other units within the qualification. Through the first 

topic learners will understand the main activities that will need to happen to support a start-up business, and what the key factors are to 
consider when starting up a business.

In the second topic, students will develop the skills to design a business proposal to meet a specific business challenge. They will 
identify a customer profile for a specific product, complete market research to generate product design ideas, and use financial

calculations to propose a pricing strategy and determine the viability of their product proposal. The knowledge and skills developed by 
completing this unit will assist students in the third topic of this qualification.

In the third topic, learners will develop the skills to create a brand identity and promotional plan for their specific business product 
proposal developed in the second topic. They will develop pitching skills in order to pitch their business proposal to an external 
audience. Finally, they will review their pitching skills and business proposal using their learning, self-assessment and feedback 

gathered.

When?
Start date:  September.
Duration:  2 years.

Entry Requirements:
No academic requirements, an interest in the subject would 
be an advantage.

Further Education & Careers Information:
Apprenticeships e.g. Business administration, Cambridge 
Technical Business (Level 3), IB Business management and 
GCE Business.

Course Units

Additional DetailsUnit 1 (Externally assessed)
A range of different types of questions will be used, 
including multiple choice, short/medium answer questions 
and extended response analysis and evaluation questions.

Unit 2 (Internally assessed)
Students are provided with a business challenge. From this 
they will create a researched and costed business proposal. 
Students will need to undertake activities such as
conducting market research, presenting data, using idea 
generation tools, seeking and acting on feedback, and 
costing proposals. This unit will develop students’
self-assessment, collaborative working, creativity, numeracy, 
research and evaluative skills.

Unit 3 (Internally assessed)
Students will prepare for and pitch their own business 
proposal that they developed in unit 2. Alongside developing 
a brand identity, students will investigate how to best 
promote their product and then plan and prepare their pitch. 
After delivering their practice and professional pitch they will 
review their own performance and business proposal. This 
unit will develop the students’ analysis.


